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BUSINESS PLAN 2027 – 2032

THANK YOU
FOR 10 YEARS OF BACKING US AND BELIEVING IN US.
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We believe we’ve only just begun 
to unlock the potential of our town. 
We’ve achieved a lot in our 10 years 
together, but we’re still building 
momentum that could benefit 
Stockport for decades to come.

NOW IS THE TIME TO SHOW YOUR SUPPORT 
FOR ANOTHER 5 YEARS.

Our focus is on delivering even more 
value to you, our business owners. 
Both on the streets and within your 
organisations. Our most rewarding 
moments have been working alongside 
you on projects that support everyone 
who lives, works, or visits Stockport.

VOTE YES IN 
AUTUMN 2026.
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3 TOTALLY STOCKPORT
KRAZY RACESK AZ  RAC S
3 TO ALLY STOCKP RT

3 ART BATTLE
MANCHESTER

events at 
Debenhams, 
Merseyway 
Car Park, 
Greek Street

20+STREET ART
MURALS

across 
the 
town 
centre

3 SECRET
SO FAR SOUND
GIGS located in Stockport’s

interesting venues

3 QUIRKY
SPECTACULAR
CHRISTMAS
SUNDAY EVENTS

secured to ensure local presence
POLICE OFFICE

1 TOWN CENTRE

100S OF METRES

STREET
CLEANING

HUGE3ART TRAILS

including  
the Giant Leap 
Frogs and 
Smileyworld 
Emoticons

security radios provided
100+

STOCKPORT

PAINT
JAM

YOU VOTED YES IN 2016
AND THIS IS WHAT WE DELIVERED
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1GREENING
MASTERPLAN

created which has resulted 
in new planters, new bulbs, 
and more greening

USERS REACHED
BY OUR SOCIAL MEDIA CONTENT

100 000,

£PAID INFLUENCER
CAMPAIGN
to promote local businesses

1000 MORRIS DANCERS

DAY OF DANCE
in town for the

1000s
OF TOURISM

MAPS
PRODUCED

AND INDIE

SUPPORT FOR PRIDE
ARMED FORCES 
DAY& with essential funding

CREATION
OF PROMOTIONAL
TOURISM VIDEOS

00:25

SK1
STREET PARTY
SUPPORT

CLEANED
GRADE 2 LISTED

STEPS
OUTSIDE STOCKPORT PLAZA

DEFIBRILLATORS
INSTALLED
across town with more to come

3 STOCK

E
V

E
N

T
SPARTY

resulting in highest turnover days 
on record for local businesses

1M+
USERS
REACHED
due to the award-nominated 
“On the Up” campaign

OH, AND ALL OF 
THIS STUFF TOO...

10 years ago, we set out to shake things up. To build a BID that didn’t just sit in the background 
quietly ticking boxes - but one that got out there and made changes for the better. Always with the 
goal of making Stockport Town Centre more vibrant, visible, and full of life. But this town has more 
stories to tell. More music to play and murals to paint. And - above all - businesses to support. 

We’re asking for your support to vote YES for Stockport BID’s third term to continue investment 
of funds, passion and creativity into the town we all love.
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OUR PLAN FOR 2027–2032

CREATIVE EVENTS, ART 
AND ANIMATIONS

LETTING OUR PERSONALITY SHINE. 

•	Large scale family-friendly 
creative events

•	Evening and hospitality focused 
events like Stock Party &  
Street Parties

•	Partnerships with Armed Forces 
Day, Pride and more

•	New creative urban events

•	More partnerships with local 
creatives to enhance local culture

•	Quirky Christmas events to  
drive footfall

•	Focus on public art installations 
including street art targeted at 
entrance routes

WE’RE FOCUSING ON 4 BIG THEMES.

“Totally Stockport have made a huge 
contribution to helping our business. The 
events, street art, enhanced policing 
presence and marketing keep Stockport on 
the map and drive footfall all year round.”

Tyler Fox Produce Hall

1.
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OUR PLAN FOR 2027–2032

WE’RE TURNING UP THE VOLUME.

•	Amplified marketing campaigns 
following the success of  
‘On The Up’

•	Creative earned media campaigns 

•	Influencer campaigns

•	Maps, guides, listings and  
digital promotion  
 

•	Continue to grow Stockport BID 
(Totally Stockport) social channels 
for social media promotion of  
the town 

•	Website revamp to create a go-to 
location for tourism  
and information 

•	Innovative promotional 
campaigns that focus on  
business promotion 

WE’RE FOCUSING ON 4 BIG THEMES.

“Totally Stockport BID do a great job at 
drawing crowds into Stockport via the 
creative events and marketing they organise 
throughout the year.”

Ruby Friel Still Life Story

PLACE MARKETING 2.
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OUR PLAN FOR 2027–2032

BECAUSE FIRST IMPRESSIONS MATTER.

•	Jet-washing and deep cleans to 
remove grot spots and  
improve entryways 

•	Expanded greenery, planters  
and trees 

•	Maintenance of existing sites 

•	DOFF-clean heritage sites to 
bring new life 

•	Street audits

•	Public realm enhancements 
including benches, bins and more

•	Greening Strategy over 5 years

•	Better signage and wayfinding

•	Review entry points to Stockport 
and look for perception 
improvements

WE’RE FOCUSING ON 4 BIG THEMES.

“We love Totally Stockport and their amazing 
work, supporting greening projects and 
connecting businesses through the BID to 
help drive local growth.”

Tom Marrett Merseyway Workshop

CLEAN & GREEN 3.

7BUSINESS PLAN 2027 – 2032



OUR PLAN FOR 2027–2032

BECAUSE SAFE TOWNS = STRONG TOWNS.

•	Upgraded Radio System

•	Continue to cover the cost for the 
town centre police post

•	Continue to support town  
centre policing 

•	Anti-social behaviour initiatives

•	Operation Rimini and Night-Time 
Safety Briefings

•	Security training

•	First aid, defibrillator network

•	PubWatch support

•	Visible patrols at key times

WE’RE FOCUSING ON 4 BIG THEMES.

“The BID have been a key partner supporting GMP’s delivery in Stockport 
Town Centre through the funding of a dedicated Town Centre Policing 
Post. The current facility which has been used since 2023 is central to the 
town and affords a prompt policing response to ongoing incidents in the 
locality. The BID have been approachable and easily contactable during 
our working relationship to support on reducing crime and anti-social 
behaviour.”

Jason Holmwood, Police Inspector 19966
Central Neighbourhood Policing Team, 
Stockport District, Greater Manchester

SAFETY 4.
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This is your BID. Built for Stockport, by Stockport, with Stockport at its heart. 
All that’s left to do is vote YES to keep the good times rolling!

TOTALLY STOCKPORT KRAZY RACES MORRIS DAY OF DANCE

STREET ART PLAZA STEPS

Christmas events

Krazy Races

Stock Party

Town centre marketing campaigns

Greening and public realm improvements

Seasonal deep cleans and extra security

Murals, creative animations and art trails

Stockport BID have been proud to line the 
streets with a host of eclectic, lively events 
and projects that showcase the communal 
spirit of the town.
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BID GOVERNANCE
10BUSINESS PLAN 2027 – 2032

BID 3.0 will be business led, providing the opportunity for local businesses to continue to invest 
in the Stockport BID area via Stockport Town Centre Business Improvement District (BID) 
Limited formed to ensure the BID invests into projects outlined in this business plan. 

Our BID Board is comprised of experienced business people from a range of sectors and
oversee all activities of the BID Company. Levy paying businesses are entitled to apply for
membership of the BID Company. Directors are formally appointed at an AGM or the
appointment is ratified by members at an AGM if they have been appointed directly by the 
board. 
 
The BID Company is a not-for-profit organisation, limited by guarantee. It works closely with 
key stakeholders, including Stockport Council and Greater Manchester Police, who are involved 
in delivering services within the BID area.

OUR WAY OF WORKING



THE BID BALLOT

The ballot will be carried out by PIN Communications on behalf of Stockport Council. A formal Notice of 
Ballot will be issued by them by 10th September and sent to all levy payers and the Secretary of State 
for Communities and Local Government. Ballot papers will be issued by post to the named voter at the 
nominated address by 25th September when voting starts and businesses will have until 5pm on 22nd 
October to return completed ballot papers. The result of the ballot will be declared by Stockport Council’s 
Returning Officer on 23rd October.

The ballot is a ‘dual-vote’ system, for the ballot to be successful it must have a majority by number of those 
voting and also by the value of the rateable value of those voting in favour. If a majority of businesses vote in 
the ballot to support the BID Proposal then the BID will formally start on 1st April 2027.

You will receive a business plan and ballot paper to your business, please do complete the ballot paper and 
return as instructed. Should you have any problems with the ballot paper, or require a new one, contact the 
BID Team at info@totallystockport.co.uk or mark.ross@totallystockport.co.uk.

The governing legislation for a Business Improvement District is The Business Improvement Districts 
(England) Regulations 2004 (Statutory Instrument 2004/2443).
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BID 3.0 TIMELINE

FINAL DATE OF BALLOT 22 OCTOBER 2026

Issue of Notice of Ballot 10 September 2026

First day of Ballot Period by which ballot packs should have been received - VOTING OPENS 25 September 2026

Deadline for proxy nominations 12 October 2026

Deadline for proxy cancellations 17 October 2026

Start of the replacement period for lost ballot papers 16 October 2026

Deadline for replacement of spoilt ballot papers 19 October 2026

Ballot Day - voting closes 5pm 22 October 2026

Count and Declaration 23 October 2026
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THE BID LEVY AND BUDGET

To enable the BID Team to deliver projects that support and enhance Stockport and its businesses through a programme 
of events and initiatives; Stockport BID will raise money every year through a mandatory levy on businesses, based on a BID 
multiplier of 1.75% of rateable value. 

Total income and projected expenditure is outlined in the following table for the full five-year term of BID 3.0 illustrating the areas 
the BID Levy will be spent on.

PLACE MARKETING

CREATIVE 
EVENTS, ART AND 

ANIMATIONS

CLEAN AND GREEN

SAFETY

FIVE YEAR BUDGET: 2027 TO 2032

Expenditure

Creative Events, Art
and Animations

£160,000 £170,000 £175,000 £180,000 £195,000 £880,000

Place Marketing £85,000 £91,000 £94,000 £95,000 £100,000 £465,000

Clean and Green £78,000 £81,000 £83,000 £90,000 £83,000 £415,000

Safety £55,000 £55,000 £60,000 £64,000 £65,000 £299,000

Contingency**** £50,000 £50,000 £50,000 £50,000 £50,000 £250,000

Central Costs** £114,280 £118,630 £123,111 £127,725 £132,479 £616,225

SMBC Levy Collection Costs*** £30,720 £30,720 £30,720 £30,720 £30,720 £153,600

Total Expenditure £573,000 £596,350 £615,831 £637,445 £656,199 £3,078,825

Surplus / Deficit £10,693 £4,854 £3,409 £372 £753 £20,080

Reserves £40,693 £45,547 £48,956 £49,328 £50,080  

4 KEY THEMES WILL 
FORM THE BASIS 
FOR BID 3.0 FOR 
STOCKPORT WHICH 
ARE HIGHLIGHTED 
IN THIS PLAN. THEY 
INCLUDE:

* RV: Rateable Value Levy Budget based on 95% collection. ** Central Costs increase by 3%+ per year estimate and surplus funds will be carried over 
from previous years.  *** SMBC collection charge of 5% fixed, costs for five years are illustrative as they can vary. **** As a prudent measure, the budget 
includes an annual contingency of £50,000. If this is used, total surpluses by the end of the term are projected as £20,080, equating to less than 1% of total 
expenditure. By the end of the term, the company would have reserves of £50,080, up slightly from the current level.

Note on budgets: The BID Projects, costs, timescales and budgets can be altered subject to Board approval providing changes fall 
within the income of the BID and meet BID objectives. This enables the BID to operate flexibly to respond to changing demands of 
levy payers, the economic landscape, and potential opportunities. Any changes to the BID Boundary or levy rate would require an 
alteration ballot.

Income

Levy 1.75%* £583,693 £601,204 £619,240 £637,817 £656,952 £3,098,905

Total Income £583,693 £601,204 £619,240 £637,817 £656,952 £3,098,905

Year 1 Year 2 Year 3 Year 4 Year 5 Total

13BUSINESS PLAN 2027 – 2032



LEVY RULES

THE BALLOT
1.	 Stockport Council will send those responsible for 

properties or hereditaments to be subject to the 
BID a ballot paper prior to 25 September 2026.

2.	 Each property or hereditament subject to the 
BID will be entitled to one vote in a postal ballot 
which will commence on 25 September 2026, 
and close at 5pm on Thursday, 22 October 2026. 
Ballot papers received after 5pm on 22 October 
2026 will not be counted. The result of the ballot 
is due to be announced on the following day.

3.	 In order for the proposal to be successful at 
ballot the result will need to meet, as a minimum, 
two independent criteria which are: (a) of those 
ballots returned by the close, those voting in 
favour of the proposal must exceed those voting 
against it, and (b) of those ballot papers returned 
by the close, the total rateable value (RV) of those 
properties or hereditaments which vote in favour, 
must exceed the total of those voting against. 

4.	 If successful at ballot, the BID will commence 
delivery of services on 1 April 2027 and will 
continue for a period of 5 years to 31 March 2032. 

1.	 The levy rate to be paid by each property or 
hereditament is to be calculated as 1.75% of its RV.

2.	 From Year 2 onwards, the levy rate will be increased 
by the fixed rate of inflation of 3% per annum 
(rounded).  By way of explanation, the starting levy 
rate of 1.75% in Year 1 will become 1.80% in Year 2. 

3.	 Only properties or hereditaments with a rateable 
value of £10,000 or more will be eligible for payment 
of the levy. 

4.	 The number of properties or hereditaments liable 
for the levy is approximately 570.

5.	 In all instances, any national ratings revaluation 
during the BID term will be disregarded and the RV 
assigned to each hereditament will be fixed to the 
value as at 31 March 2027. 

6.	 The levy is due annually in advance (1 April to March 
each year) on 1 April each year (the ‘chargeable 
day’) and no refunds will be made.

7.	 If a revised or new RV is applied because of any 
change of use or a physical change to a property or 
hereditament including, inter alia, new construction, 
merger, subdivision, extension, and refurbishment, 
the revised RV would be applied as at the next 
‘chargeable day’. If that new RV is below £10,000, 
the property or hereditament will only be exempt 
from the levy as from that next ‘chargeable day’. 

8.	 If, either; (a) a new property or hereditament enters 
the list or (b) a property or hereditament with a 

RV which had previously been below the £10,000 
threshold is assigned a RV which is £10,000 or more, 
the property or hereditament will become liable 
from the next ‘chargeable day’ after the effective 
date of change.

9.	 The ratepayer of untenanted properties or 
hereditaments will be liable for payment of the levy. 
This includes listed buildings. 

10.	 The maximum sum payable by any one hereditament 
will not exceed £16,000 in any year.  

11.	 Organisations that are subject to discretionary relief 
on their business rates liability will receive an 80% 
reduction in the levy that would otherwise apply. 
The only types of property not liable for a levy are 
Primary Schools and Children’s Nurseries.

12.	 Stockport Council will be responsible for collection 
of the levy. The collection charge will be equal to 
5% of the billed levy. This equates to £53.90 per 
hereditament and approximately 5% of anticipated 
billed levy.  

THE LEVY
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LEVY RULES

FINANCES
1.	 A cautious approach has been adopted to budgeting 

for the BID term with a levy collection rate of 95% 
assumed.

2.	 The average annual levy available to be spent by 
the BID for the term is £619,781.

3.	 As a prudent measure, the budget includes an 
annual contingency of £50,000. If this is used, total 
surpluses by the end of the term are projected 
as £20,080, equating to less than 1% of total 
expenditure. By the end of the term, the company 
would have reserves of £50,080, up slightly from 
the current level.

4.	 Overheads of the BID (e.g. levy collection, 
accountancy, insurances, and office costs and a 
proportion of staff costs) are estimated as 25% of 
total expenditure.

5.	 In the event that the BID Body operates another BID 
Arrangement, overhead costs will be split.

ACCOUNTABILITY AND TRANSPARENCY

1.	 The BID Body will be Stockport Town Centre 
Business Improvement District (BID) Ltd (Company 
Number 10543018) a company limited by guarantee 
without share capital.   

2.	 The Directors of the BID (the ‘Board’) shall be 
primarily representative of levy-paying businesses 
with representation from across the whole BID area 
and business types. 

3.	 The Board will have responsibility for governance 
matters such as financial arrangements, contractual 
obligations, human resources, standards, 
performance, and compliance.  	   

4.	 From time to time, the Board shall appoint a Chair 
who will always be from the private sector. 

5.	 The Board may form such sub-groups that from 
time to time become necessary.   

6.	 Provided that the BID is meeting its overall 
objectives, the Board shall have the ability to 
vary service delivery and expenditure allocation 
according to the changing demands of levy payers. 
However, any change to the BID boundary or to the 
levy rate proposals may require an Alteration Ballot.  

7.	 The Company shall meet with the Council, as the 
Billing Authority, every 3-months to monitor service 
delivery, levy collection and financial management 
arrangements.   

8.	 Levy paying businesses may become Members of 

the BID Company, subject to Board approval.   

9.	 If a business with a rateable value of less than 
£10,000 wishes to contribute to the BID, it may do 
so as a voluntary contribution. 

10.	 The maximum sum payable by any one hereditament 
will not exceed £16,000 in any year.

11.	 An Operating Agreement including a statement 
relating to the Baseline services has been agreed.  

12.	 Notification of the intention to hold a ballot was sent 
to the Secretary of State on 20 October 2025. 
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THE FOLLOWING STREETS OR PART OF STREET ARE 
INCLUDED IN THE BID AREA:

•	 ADLINGTON WALK

•	 ALBERT TERRACE

•	 APSLEY STREET

•	 ARDEN WALK

•	 ARMOURY STREET

•	 ASTLEY STREET

•	 AVENUE STREET

•	 BACK WATER STREET

•	 BLACKSHAW STREET

•	 BREWERY STREET

•	 BRIDGE STREET

•	 BRIDGE STREET BROW

•	 BRIDGEFIELD STREET

•	 BROWN STREET

•	 CASTLE YARD

•	 CHANCEL STREET

•	 CHARLESWORTH STREET

•	 CHESTERGATE

•	 CHURCHGATE

•	 COOK STREET

•	 COOPERS BROW

•	 CORPORATION STREET

•	 COTTON TREE STREET

•	 DANIELS LANE

•	 DAW BANK

•	 DEANERY WAY

•	 DUKE STREET

•	 EDWARD STREET

•	 ETCHELLS STREET

•	 EXCHANGE STREET

•	 EXCHANGE WALK

•	 FLETCHER STREET

•	 FRANCES STREET

•	 GARFIELD STREET

•	 GAS STREET

•	 GOUGH STREET

•	 GRAND CENTRAL 
SQUARE

•	 GREAT EGERTON STREET

•	 GREAT PORTWOOD 
STREET

•	 GREAT UNDERBANK

•	 GREEK STREET

•	 HARVEY STREET

•	 HATTON STREET

•	 HEALD STREET

•	 HEATON LANE

•	 HIGH BANK SIDE

•	 HIGH STREET

•	 HOOPER STREET

•	 HOPE TERRACE

•	 HOWARD STREET

•	 JAMES LEECH STREET

•	 JOHN STREET

•	 KING STREET EAST

•	 KING STREET WEST

•	 KINGSTON STREET

•	 KNIGHTSBRIDGE

•	 LACY STREET

•	 LANCASTER STREET

•	 LAWRENCE STREET

•	 LEE STREET

•	 LEES COURT

•	 LITTLE EGERTON STREET

•	 LITTLE UNDERBANK

•	 LONDON PLACE

•	 LOONIES COURT

•	 LORD STREET

•	 LOWE STREET

•	 LOWER HILLGATE

•	 MARKET PLACE

•	 MARSLAND STREET

•	 MEALHOUSE BROW

•	 MERSEY SQUARE

•	 MERSEY STREET

•	 MERSEYWAY

•	 MILLBROOK STREET

•	 MILLGATE

•	 MOUNT TABOR STREET

•	 NEWBRIDGE LANE

•	 NIXON STREET

•	 NORBURY STREET

•	 NORTH HARVEY STREET

•	 NORTH PLACE

•	 OLIVER STREET

•	 PARK STREET

•	 PERCY STREET

•	 PETER STREET

•	 PICCADILLY

•	 PICKFORD’S BROW

•	 PORT STREET

•	 PORTWOOD PLACE

•	 PRINCES STREET

•	 RAILWAY ROAD

•	 RICHARD STREET

•	 ROSTRON BROW

•	 ROYAL GEORGE STREET

•	 ROYAL OAK YARD

•	 SHAWCROSS FOLD

•	 SHIELD STREET

•	 SPRING BANK PLACE

•	 ST MARYS GATE

•	 ST MARYS WAY

•	 ST PETERS SQUARE

•	 ST PETERSGATE

•	 STATION ROAD

•	 SWAINE STREET

•	 TALBOT STREET

•	 TATTON STREET

•	 THOMSON STREET

•	 TIVIOT DALE

•	 TURNER STREET

•	 VERNON STREET

•	 VERNON WALK

•	 VIADUCT STREET

•	 WALKER STREET

•	 WARREN STREET

•	 WATER STREET

•	 WELLINGTON ROAD 
NORTH

•	 WELLINGTON ROAD 
SOUTH

•	 WELLINGTON STREET

•	 WOOD STREET

•	 WOODHEAD LANE

•	 WOODMAN STREET

THE FOLLOWING STREETS OR PART OF STREET ARE 
INCLUDED IN THE BID AREA:
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AND 
THIS IS 
WHAT 
THAT 
LOOKS 
LIKE

BID boundary
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MAISY BLAND
BID Director & Owner of Jake Shoes

MARTIN HEALY
BID Director & Owner of The Good Rebel 
& This Godless Place Bar & Canteen

PAUL KELSALL
BID Director & Director at Kelsall 
Architects & Mustard Cowork

MIKE LAMONT
BID Director

CLAIRE STOTT
BID Director & Head of Marketing

CHARLIE WOOD
BID Director & Partner – Employment, 
SAS Daniels

RHYS OWEN
BID Director & Leasing Director at Orbit 
Developments

As the Board of Directors of Stockport Business Improvement District, we are proud 
to endorse the ballot for the continuation of Stockport BID in Autumn 2026.

Over the past 10 years, Stockport BID has been a catalyst for transformation, 
collaboration, and economic vitality in our town centre. Through strategic investment, 
innovative programming, and tireless advocacy, the BID has delivered measurable 
improvements that benefit every business, visitor, and resident.

We believe the BID is not just a service provider - it is a strategic partner in our town’s 
future. It’s incredibly important that we sustain the momentum we’ve built together.

We urge all eligible businesses to vote YES in the Autumn 2026 ballot. Let’s 
continue building a vibrant, resilient, and prosperous Stockport - together.

THE BID HAS DELIVERED  
MEASURABLE 
IMPROVEMENTS THAT 
BENEFIT EVERY BUSINESS, 
VISITOR, AND RESIDENT.

A NOTE FROM
OUR BOARD

WE NEVER TAKE FOR GRANTED WHAT A PRIVILEGE IT IS TO WORK ALONGSIDE OVER 400 LOCAL 
BUSINESSES AND EVERYTHING WE DO IS ROOTED IN A PASSION FOR STOCKPORT AND ITS 
BUSINESS COMMUNITY.

- MARK ROSS, CEO
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MEET THE EXEC TEAM

SHAUN FREEMAN-JONES
BID Manager

Shaun leads the delivery of projects and initiatives that support
businesses and strengthen the town centre experience as BID
Manager for Totally Stockport. Having worked with the BID for
several years before taking on the role permanently, he brings

extensive experience across events, hospitality and digital
placemaking, with a background as a Senior Event Manager

and experience running hospitality venues. 
 

Shaun has also worked on regeneration projects, advising on 
market redevelopments and food hall concepts, alongside 

delivering successful community-focused events and 
campaigns that drive footfall and engagement.

MARK ROSS
BID CEO

Mark is an economic development and place-management 
leader with more than 25 years’ experience delivering 

regeneration, business growth, BID leadership across the UK. 
His career also includes roles with the East Midlands Chamber, 
Wakefield Council, the Sheffield City Region Mayoral Combined 

Authority, the Skills and Growth Company, the Association 
of Town & City Management and the London Borough of 

Newham. 
 

Mark is a strong collaborator and strategic thinker, he combines 
commercial awareness with public-sector insight, and brings 

a practical, delivery-focused approach to leadership. His 
experience across regeneration, innovation, partnership 

development, and stakeholder engagement makes him well 
placed to support Stockport BID in its next five-year term.

LISA NOEL
Office Manager

Lisa joined the BID team in 2018. Lisa manages all 
administrative areas associated with the BID, supporting the 

CEO, BID Manager and Board of Directors.

Prior to working for the BID Lisa spent four years working for 
Topps Tiles as a PA to the Regional Business Manager. Earlier 

in her career, she spent over eleven years with Thomson 
Directories as a Field Sales Representative. 

 
She has also gained valuable experience in events and 

hospitality with various companies including the Women’s 
Professional Golfers European Tour, Adlington Hall and other 

venues.
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WORKING TOGETHER

FOR STOCKPORT
Stockport BID has never been about one organisation working alone. 
Over the past 10 years, the real strength of the BID has come from 
bringing together organisations beyond the business community - cultural 
organisations, public services and community partners - to create something 
bigger than any of us could achieve individually.

Across our biggest events and festivals, we share a common goal: a thriving, 
vibrant and welcoming Stockport.

As we look ahead to the next five years, these partnerships will continue to 
shape the future of the town centre - ensuring Stockport remains a destination 
for culture, creativity, business and community life.

Together, we’re helping tell a bigger story about what Stockport can become.

20BUSINESS PLAN 2027 – 2032

“The BID in Stockport plays a vital role in strengthening the town centre and delivering meaningful benefits to retailers across 
both Merseyway and Redrock. By working collectively through the BID, we are able to partner more effectively and deliver 
larger, more impactful marketing campaigns than would be possible individually. This collaborative approach drives increased 
footfall around the whole town centre, raises the profile of the town, and ultimately supports stronger trading performance 
for all businesses involved. In addition, the BID’s investment in greening and enhancing public spaces across Stockport
is hugely beneficial to both our tenants and customers. These improvements create a more welcoming, vibrant environment, 
encouraging visitors to spend more time in the town centre while also supporting our wider ESG objectives. The focus on 
street cleaning, painting, and general environmental improvements makes a noticeable difference to the overall perception 
of the area. A cleaner, more attractive town centre not only enhances the customer experience but also instils pride among 
businesses”

Victoria Nichol Merseyway Centre Manager
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COUNCIL QUOTE + 
VICTORIA QUOTE

“
“

Our partnership with Totally Stockport has played an important role in our town centre regeneration, 
the largest in the UK. It’s about far more than bricks and mortar - it’s about creating a town centre 
where people want to live, work and spend time, and the BID has helped us deliver a more vibrant place 
for residents, visitors and businesses alike.

The BID has helped foster a strong sense of community among businesses, bringing like minded people 
together to support a more confident and thriving town centre. This shared approach and collaboration 
has strengthened Stockport’s reputation as a great place to start and grow a business, increasing 
footfall and creating a town centre that works for everyone.

It has been a pleasure to work with Totally Stockport to deliver a wide range of activities, from greening 
projects to eye-catching street murals and practical measures that support a safer, more prosperous 
town centre. Together we’re building a strong, trusted collaboration that delivers real, visible change 
and shows what’s possible when councils and businesses work side by side with a shared ambition for 
the future.
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Cllr Micheala Meikle Cabinet Member for Economy, Regeneration, and Skills



WE DON’T DO EVERYTHING ALONE...

“As a local business owner, I’ve seen firsthand the positive impact the BID has made. From events and 
marketing initiatives to public realm improvements, it has made a real difference. I strongly support its 
re-election so this progress can continue.”

“High quality events and marketing are essential to 
Stockport’s improving landscape. 
 
Totally Stockport are a key player in all these areas and 
we need to keep them around. Stock Party is a hugely 
important event for the town and Totally Stockport are 
essential in making that event and others happen.”

Scott Graham

“Totally Stockport have a huge impact on the town centre. The continued events driving footfall and 
essential street cleaning services make Stockport a more desirable location. We will be voting YES for 
this continued investment in the town centre.”

Chloe Ellerby
Project Director, Stok

Owner, The Spinn Off

Stuart Broadbelt
Franchise Owner, McDonald’s“Here at Jake Shoes we have really benefitted from the 

BID’s continued efforts to clean and maintain Prince’s 
Street, making it a greener and more appealing location 
for shoppers. We have also been involved in the award 
nominated  ‘On The Up’ campaign which has driven huge 
media attention for our town, and in turn increased footfall. 
Not only that, but BID supported events such as the ‘Day 
of dance’, ‘Krazy Races’ and art trails like ‘SmileyWorld’ 
have brought new and old faces through our doors, 
allowing people to fall back in love with Stockport.”

Owner & Managing Director, Jake Shoes

“The events Totally Stockport delivers throughout the year make a real difference to the market and 
the wider town centre. We always see increased footfall during these events, including on quieter 
trading days, which helps support our traders and brings more people into the market area. Their work 
plays an important role in keeping Stockport busy, vibrant, and thriving. Market Place (Europe) Ltd, who 
manage Stockport Market, will be voting YES to support Totally Stockport for another five years.”

Olalekan Adebayo
Stockport Market Manager

Maisy Bland
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VOTE YES
IN AUTUMN 2026!
STILL GOT QUESTIONS? REACH OUT TO THE BID TEAM VIA   INFO@TOTALLYSTOCKPORT.CO.UK
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